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This final project is an analysis of the arrogance of mass media in the film Shattered Glass. The objectives of the study are: to describe mass media’s arrogance, to identify the factors that make the arrogance, and to describe the impacts of mass media’s arrogance to society.

Since the film explores the arrogance of mass media, one of the social psychology theories that is interdependent theory is required to be a guideline. To collect the data the writer used six steps. They are: watching the film for several times, identifying, inventorying, classifying, selecting, and reporting. 


The results show that generally mass media arrogance are described by showing off the ability and achievement, talking with too much pride, and giving over opinion about one own abilities. Having good achievements, a big name and great protector could be the factors of mass media arrogance. Besides that, mass media arrogance also gave some bad impacts to society. For example, the wrong news made the public have a wrong thought or feeling about the news or issues. Not only that, the arrogant news also make the public get wrong and unclear information. Finally, it is suggested that mass media should drop their arrogance in reporting their news, and for public they should not trust the news or the issues in once they read but they should cross-check with other references.   

