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ABSTRACT

Rahmawati, Ana Eka. 2010. The Use of “Coca-Cola Advertisement” Video in Teaching Listening Comprehension for Senior High School (An Experimental Study of the First Year Students of “Tuna Daksa” Students at YPAC (Yayasan Penyandang Anak Cacat) Tlogorejo). Final Project. English Department, Faculty of Languages and Arts, Semarang State University. First Advisor: Drs. Ahmad Sofwan, P.hD, Second Advisor: Dra. C. Murni Wahyanti, M. A.
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This research was aimed to find out if “Coca – Cola Advertisement” video can improve students’ ability in listening comprehension; and, to describe how significant difference between the students’ achievement who are taught listening comprehension using “Coca-Cola Advertisement” video and those who are taught listening comprehension using teacher’s voice to the first year students of SMALB at YPAC Tlogorejo, Semarang.
To obtain the data, I conducted experimental research and chose pre-test post-test for experimental and control group design with one treatment for this study. I took two classes, 30 students for experimental which used “Coca-Cola Advertisement” video and 30 students for control group which used teacher’s voice. To see whether there is any difference of students’ result of listening comprehension between experimental and control group, I used the t-test formula. The value of the t-test is calculated by using SPSS program and the result will be attached in the appendices. Based on the data analysis, it could be seen that there was a significant difference of the result of the students’ pre-test and post-test.
The result of this research showed that the average score of the experimental group (7.8) is higher than the average score of control group (4.37). So, it meant that the experimental group got development. It was supported by the significant difference between two means of experimental and control groups. The difference of the development of the average scores was statistically significant at the (0.5) alpha level of significance. 

Based on the study, it was found that the use of “Coca-Cola Advertisement” video was beneficial for the students’ in improving listening comprehension. Based on this finding, it is suggested that “Coca-Cola Advertisement” video can be used by the teachers to improve students’ ability in listening comprehension.

































































